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Executive summary

Results a benchmark against which future progress can be assessed
In isolation, results can be interpreted subjectively
LI’s strengths are focussed on the professional standards.

There are also calls for it to have a more prominent voice externally, to
enhance the profession more widely and influence policy more extensively

It is seen as an organisation that is urban focussed and London-centric and
doesn’t fully represent its broad membership

LI does a lot; much of which is not necessarily “core” to its function or of value
to its Members



Response profile — demographics

Of the 5,278 individuals invited, 730 completed the questionnaire
Responses were captured between 13 and 22 December, 2016

Gender Member type Region

Scotland: 10%
N. Ireland*: 1%
North West:
*. 90,
Wale= B East Anglia: 9%
Academic AMLI* 1%
South We
Affiliate* 1%

43% 57%

st & Yorkshire: 11%

Age
18-24* 25-44 45-64

London: 13%
East: 19%

*Caution low base sizes, indicative results only



Response profile —working status

Q. Which of the following best describes your current employment?

Q. Which of the following best describes your employment status?

Current employment

Private organisation practice — LI
registered practice

Public sector local authority

Private organisation practice — non-
registered practice

Self-employed/freelance

Public sector other sector

Voluntary agency/third sector/charity
Retired

Academia

Student

Not employed

Base: All members (730)

I /8%
B 4%

B 3%

B 0%

B 2%

B %

B 3%

I 2%

I 2%

| 1%

Permanent

Self-employed/freelance

Temporary/contract

Intern/graduate scheme

Other

Employment status

M-

2%
1%

2%




Response profile — geographic spread of
individuals concentrated in southern England




Detailed findings



Reputation of the LI

Satisfaction rating: 58%. Higher in the South East/ home counties,
among younger members and women

High renewal and advocacy ratings (90% and 64%), relatively consistent
across the membership

Three-quarters (74%) say they are proud to be a member of the LI



Reputation summary

Satisfaction Likelihood to Renew
2%

m Very satisfied
m Satisfied
m Neither satisfied nor

unsatisfied

m Unsatisfied

m Very unsatisfied

Likelihood to Recommend
3%

Base: All members (730)

1% 1%

m Certain to

= Very likely to
Fairly likely to
Not very likely to

m Not at all/ Certain not to

m Certain to

m Very likely to
Fairly likely to
Not very likely to

m Not at all/ Certain not to



Member satisfaction: Few are “very” satisfied
with LI, with many claiming to be neutral overall

Q. How satisfied are you with the LI, overall?

m Very satisfied

Very Very
satisfied/ unsatisfied/

m Satisfied

satisfied unsatisfied

m Neither satisfied nor
unsatisfied

m Unsatisfied

m Very unsatisfied

Base: All members (730)



Member satisfaction: detail

Q. How satisfied are you with the LI, overall?
Showing % very / satisfied and very/ unsatisfied

Very/ | ceor | 78% | 61% | s6% | 51%
satisfied

very/ | 1aes | 119% | 13% | 14% | 23%
unsatisfied

T

64% 53%
9% 18%

*Caution low base sizes, indicative results only

&

N. Ireland*: 80% vs 10%
North West: 54% vs

Wales*: 47% vs 13
a:55% vs 19%

on: 54% vs 17%

South West: 57 st: 67% vs 8%

10

t & Yorkshire: 55% vs 14%



Member renewal: Three quarters certain to
renew membership, very few unlikely to

Q. To what extent are you likely to renew your LI membership next year?

1%1‘1%

Certain to/ Not at all/
very likely to | certain not to

Base: All members (730)

m Certain to

m Very likely to
Fairly likely to
Not very likely to

m Not at all/ Certain not to
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Member renewal: detail

Scotland:

Q. To what extent are you likely to renew your LI membership next 85% vs 0%
year? Showing % Certain to and Certain/ not at all likely to

Certain/
nF)t at all 1% 0% 1% 1% 2% N. Ireland*: 80% vs 0%
likely to

North West: 91% vs

? w Wales*: 87%

90% 89%
0% 1%

*Caution low base sizes, indicative results only

t & Yorkshire: 93% vs 1%

Midlands:

%

a:92% vs 2%

ondon: 81% vs 1%

South West: 899 et 95% vs 1%
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Member advocacy: two thirds are “very likely” or
“certain” to recommend the LI to their peers

Q. How likely are you to recommend joining the LI to a colleague or a student?

m Certain to

Certain to/ Not at all/
very likely to | certain not to m Very likely to
Fairly likely to
0, 0,

m Not at all/ Certain not to

Base: All members (730)



Member advocacy: detail

Scotland:

Q. How likely are you to recommend joining the LI to a colleague or 56% vs 6%
a student? Showing % Certain to and Certain/ not at all likely to

Certain/ .

North East & Yorkshire: 59% vs 5%
nF)t at all 3% 0% 3% 3% 11% N. Ireland*: 60% vs 2%
likely to

North West: 64% vs 2%

[ J o
? w Wales*: 60%

65% 64%
3% 4%

*Caution low base sizes, indicative results only

Midlands:

%

a: 78% vs 5%

London: 60% vs 4%

South West: 59Y% 3st: 73% vs 2%

14 14



LI Profile: Members are proud, the LI lacks relevant benefits

possibly due to lack of understanding of members’ work

Q. To what extent do you agree or disagree with the following statements.

M Strongly agree/ agree

| am proud to be a member of the LI
Being a member of the LI enhances my career opportunities
and personal earnings potential

| value the way in which the LI collaborates with other
organisations

The services that the LI provides add value to my
membership

The Ll is the first place that | would turn to for advice and
information on policy or technical landscape sector matters

| feel connected to the LI, its activities and aims

| feel supported by the LI

Although | am a member of the LI, the benefits and services
are not relevant to my current role
| am only a member of the LI because it is a requirement of
the job

The LI does not understand my work

The LI does not provide benefits of relevance to me
Base: All members (730)

M Strongly disagree/ disagree W Don't know

74%

56% 22% 19

49% 20% 19

43% 32% 19

40%

28% 47% 19
23% 60%

22% 48% 5%

19% 53% 19
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Roles and responsibilities of
the LI

LI’s strongest contribution is through technical guidance and modelling
to its own members, whilst wider public and economic benefits lag

As a result, it is an organisation more closely linked with successfully and
responsibly maintaining the standards of its own professionals than
having wider benefits or influence



LI profile: Responsible and beneficial to the reputation

of the profession over its contribution to society

Q. Please indicate how much you agree or disagree with the following statements about the LI:

W Strongly agree/ agree M Strongly disagree/ disagree  ® Don't know

The Ll always acts responsibly as a professional body

The LI enhances the reputation of the landscape
profession
The Ll increases the status and recognition of the
profession

The LI effectively regulates the profession to protect
the public and end users of the profession

| understand clearly what the Ll is trying to do

There is a clear business advantage to being a member
of the LI
The LI works to ensure that the profession is diverse
and inclusive

The LI shows leading-edge thinking on issues of
importance to society

The Ll actively encourages students to choose
landscape over other vocational paths

Base: All members (730)

76% 4% 6%
71% 9% 29
64% 13% 29

61% 7% 8%

58% 15% 19

56% 16% 4

X

49% 9% 12%

42% 20% 4

X

28% 16% 22%
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LI Roles: Maintaining standards is LI’s perceived greatest
contribution, there are questions over its external
influence and advice

Q. The Llis a professional body. Following are a list of statements which describe some of the roles that the LI seeks to
play. Please rate the performance of the LI over the past 12 months on each of the following:

m Very well / well m Very poorly/ poorly m Don't know

Maintaining professional qualifications and
standards

8% | 8%

Ensuring members undertake CPD 14% 13%

Promoting the profession 20% 7%
Giving expert advice to governments, NGOs,

. 7% 28%
decision makers

Building trust in the profession 15% 14%

Recruiting the next generation of landscape
professionals

20% 18%

Influencing public policy 18% 20%

Base: All members (730)



LI Mission: Technical guidance and modelling are key
strengths, public health and the wider economy lag

Q. The LI's mission and Royal Charter seeks to promote the profession for the benefit of society. How well in the last 12
months has the work of the LI contributed to...

m Very well/ well  ® Very poorly/ poorly ® Don't know

Guidance on landscape and visual impact assessment 68% 4% 11%
Development of Building Information Modelling (BIM
P : g (BIM) 60% 8% | 17%
for Landscape
The debate on the future of the green belt 57% 7% 13%
The prevention of flooding and better resilience of
P roocing 57% 7% | 15%
infrastructure
The creation of places to live and work 55% 8% 13%
Discussions on the best ways to design public space 53% 10% 11%
Arguments for climate change resilience and
& 1ang 48% 10% = 14%
adaptation
Public health and well-being 47% 8% 15%

The long term success of professional practice and the
wider economy

36% 16% 15%

Base: All members (730)



Priority focus areas

Members want the LI to be both a standards organisation and one of
influence in political and business spheres to the benefit of the sector

and its members

Currently, its external outreach, influence and importance beyond
standards is relative weak



Priorities: Professional standards, the sector’s

reputation and external influence are key

Q. Considering the LI overall, how important to you are each of the following?

Promotes the highest professional standards and qualifications
Increases the status and recognition of the landscape sector

An organisation that political and industry leaders take notice of
Relevant to today’s built environment world

Is clearly focused on what it is trying to achieve

Regulates the behaviour and competence of the profession
Influences governments on behalf of its members

Acts in the public interest

Provides technical information for its members

Provides quality training

Has an international perspective

Base: All members (730)

M Critical

42%
44%
46%
43%
34%
35%
40%
30%
25%
24%
16%

“ Very Important

50%
46%
44%
45%
54%
53%
45%
53%
57%

53%
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Performance: Professional standards is believed
strong; influence weak

Q. And how well do you think the LI performs on each of the following...

m Very well/ well W Very poorly/ poorly H Don't know
Promotes the hlghsj’;l?fzggif()s:](;nal standards and 70%
Regulates the beha[;/rigfuersiir;dncompetence of the 60%
Relevant to today’s built environment world 59%
Acts in the public interest 59%
Provides technical information for its members 56%
Provides quality training 50% 13% 6%
Is clearly focused on what it is trying to achieve 45% 12% 10%

Increases the status and recognition of the landscape
sector

44% 19% 5%
Has an international perspective 30% 17% 13%

Influences governments on behalf of its members 30% 20% 15%

An organisation that political and industry leaders take
notice of

24% 29% 13%

Base: All members (730)



Products and services

Though awareness of a range of LI’s products and services is high, many
services are used by only a fraction

Most common are those directly available to all: the Journal, the main website
and Vista

However, the services at the heart of LI (or “core”) are related to guidance,
and, as mentioned previously professional standards and external influence



Product awareness: Very high awareness of
core products and services

Q. For each of the following, please indicate whether or not you have heard of it before today

Landscape Journal

Annual awards

Website

Training events

Annual conference and major events

Directory of registered practices

Vista

CPD day events

Technical guidance and advice

Professional regulation

Recruitment website

Local regional networking and social events
Capability Brown Festival

Design competitions

Member website to update personal information
LI exhibitions

Landscape Institute Library and archive

Policy development and influencing

Social media including twitter, Instagram and linkedIn
Webinars

Base: All members (730)

M Heard of

64%

64%
63%
63%

75%
73%

24



Product usage: Both the Journal and website used by
over four in five. However, majority of activities used by

less than one in three

Q. For each of the following, please indicate whether or not you have whether or not you have used,

read or attended it in the last 12 months

Landscape Journal

Website

Vista

Technical guidance and advice

Member website ability to update personal information
Recruitment website

Local regional networking and social events
Professional regulation

Training events

Directory of registered practices

LI exhibitions

Social media including twitter, Instagram and linkedIn
Annual awards

CPD day events

Webinars

Policy development and influencing
Capability Brown Festival

Design competitions

Annual conference and major events
Landscape Institute Library and archive
None of these

Base: All members (730)

® Used/ Read/ Attended

e, 85
I 81%
I 5%
I 45%
I 44%
I 40%
I 31%

I——— 30%

I 30%

I——— 29%

I 26%

P 25%

I 24%

I 24%

P 22%

I 21%

I 15%

I 14%

I 13%

7%

W 2%
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Core products and services: “Core” services are focused
around technical guidance, influence and professional

regulation. Many current activities are not seen to be “core’

/

Q. For each of the following, please indicate whether or not you have whether or not it is core to the LI as

a professional body (maximum of five)

Technical guidance and advice

Policy development and influencing
Professional regulation

Website

Training events

Directory of registered practices

Landscape Journal

Recruitment website

CPD day events

Annual awards

Landscape Institute Library and archive
Local regional networking and social events
Annual conference and major events

LI exhibitions

Design competitions

Member website ability to update personal information
Social media including twitter, Instagram and linkedIn
Webinars

Vista

Capability Brown Festival

None of these

Base: All members (730)

M Core to the LI

I 66%
I 60%
I 587
I————— 47%
e 42%
I 35%
I 35%

I 21%

I 19%

I 18%

I 18%

I 16%

P 15%

9%

N 7%

I 6%

6%

I 6%
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Core products and services: As the heat map
shows, many LI activities are on the periphery

Heat map showing relatively how
“core” Ll activities are perceived to
be by members

- Technical guidance rated “core”
by 66%, followed by policy
development & influence, and

i ] Capability )
professional regulation (60% and  Brown Festiva gﬁ?(?:rl]ccz
58% respectively) & advice

- Conversely, Capability Brown
festival is “core” to just 1%, Vista
5% and webinars 6%

Base: All members (730)

website
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Future focus: Members would appreciate a
greater future focus on training: through CPD
days, an online portal or dedicated programmes

Q The Llis considering its future range of activities. Which of the following possible activities would
you like to see the LI focus on in the future?

CPD days across the UK [ 65%
Provision of Ll online training portal || NN 57%
Future of Landscape Profession programme [ 54%
School student engagement programmes [ 46%
Greater international engagement with other professionals [ NNRNRREENEGEGEGEEE 23%

Apprenticeships schemes || IINIEGNGEGEEEEE 338%

Design competitions || NGTNRNGGEGEEEEEGE 37%

SME support in running a business, marketing etc || [ INGTNIIGEN 31%
Career conversion course programmes [ INGTGIIGGE 238%
Greater use of LinkedIn groups [ NN 20%
Provision of an updated online member engagement platform [ NI 17%

Registered practice breakfasts [ 15%
None of these [l 3%

Base: All members (730)
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Satisfaction with LI contact: where relevant, the
service has been overwhelmingly positive

Q. How satisfied or unsatisfied were you with the service you received when you contacted the LI
within the last twelve months ...

W Very/ fairly satisfied W Very/ fairly unsatisfied M Haven't contacted the LI

By email
Overall 24%

By telephone
In person

By Letter

Base: All members (730)
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Comms channels: Main website well regarded, being
relevant and of use, more so than the LI Update or Vista

Q. To what extent do you agree or disagree with each of the following about the LI Channels of
communication? % saying Strongly agree/ agree

M Ll Update mVista ™ Main Website

100%
80%
S
60% N
40%
20% “
o R
X S
c c
0% . -
... is relevant to my ... has content which is ... is attractive and well- ... easy to read ...istoo long

working life of practical use to me designed

Base: All members (730)
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Main LI website: scores positively across content
and design. Navigation is a relatively weak area

Q. To what extent to you agree or disagree with each of the following about the main LI website.

M Strongly agree/ agree M Strongly disagree/ disagree B Don't know

The LI website has content which is of practical use to me

The LI website is relevant to my working life

8% 29

The LI website is attractive and well designed 10% 3%

| like the images on the LI website

The navigation is easy to use

16% 3%

Base: All members (730)
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LI Update: Easy to read, well desighed and of
use. Importantly, it is not too long

Q. To what extent to you agree or disagree with each of the following about the LI Update.

M Strongly agree/ agree M Strongly disagree/ disagree B Don't know

| find the LI Update easy to read 5% 8%

The LI Update is attractive and well-designed

5% 8%

The LI Update has content which is of practical use to me

11% 6%
I like the images in the LI Update

5% 9%

The LI Update is relevant to my working life

11% 7%

The LI update is too long

9%

Base: All members (730)
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Vista: Similarly to the LI Update, Vista is easy to read,
though rated lower for being of practical use or relevant

Q. To what extent to you agree or disagree with each of the following about Vista.

M Strongly agree/ agree M Strongly disagree/ disagree B Don't know

Vista is easy to read 5% 8%

Vista is attractive and well designed 8% %

| like the images in Vista 6% 8%

Vista has content which is of practical use to me 12% 8%
Vista is relevant to my working life 12% 7%

Vista is too long 8%

Base: All members (730)
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New member site: Those that can rate it, are generally

supportive, though there is room for improvement

Q. To what extent to you agree or disagree with each of the following about the new member site?

M Strongly agree/ agree M Strongly disagree/ disagree B Don't know

6% 27%

| am able to update my information easily

5% 22%

The member site is a good source of information

7% pAV

| am satisfied with the services provided by this site

12% 21%

The website navigation is easy to use

7% 23%

| like the design of the LI member site

15% 24%

It's easy to locate information on the member site

Base: All members (730)
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Social Media: LinkedIn is the channel of choice for LI members.
Others have less relevance, there are calls for LI to use a range of
social channels especially twitter and YouTube

Q. Please indicate the channels that you use in your professional life and the ones that you believe the LI

should use in their engagement with you:

00% M You use in your professional life  ® LI should use in their engagement with you

80%

60%

X
00
(o)
S
oM
LN
§
o
40% X o\om 3 o X %
00 o x N o
2 ~ D . PN XM o NS
AN No\ NN # \o o o Om
o N o NS — AN
o
~ x N XN N
0, — —
20% Q
EN EN N N
) o Y 0 R ) o \O o N
N X N XN X<
I I I I — — — — —
- I I _.

0%
Linkedin  Skype Twitter Pinterest Facebook YouTube Google+ Whatsapp Instagram Yammer WeChat  Weibo Other None of
these

Base: All members (730)
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Landscape Journal: read by over 90% of

members. Many read it all.

Q. How much of each print issue of the Landscape Journal do you typically read?

Base: All members (730)

0,
1% 1%

®m About three-quarters or
more

®m About half
About a quarter or less
| don't read it

m | don't receive it

® Don’t know
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Landscape Journal: Two-thirds do not read the Journal
online; most like the design and content, 59% say it is
relevant to working life

Q. Please describe the following statements with the choice that best represents your view of the
Landscape Journal

W Always Often Rarely W Never

| like the design of the Landscape Journal 18%

The Landscape Journal has content that |
find intellectually stimulating

The Landscape Journal is relevant to my

o)
working life 9%

The Landscape Journal has content which is

(o)
of practical use to me 8%

| read the Landscape Journal online 61%

In*““

Base: All members who receive the Landscape Journal (716)
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Hard or soft copy: Preference for much content —
including the annual review —to be online only. Hard
copies of the Journal is preferred

Q. What is your preference for receiving each of the following?

M Onlineonly mHardcopy only m Both hardcopy and online Not at all

X
LN X
i
LN
% o ™
m XN N W
0 ©
N N
(=]
S X X
N~ X 0 NS
o
HE - ]

Policy publications Technical guidance Annual Review

100%
80%
60%
40%

X
q—
< R
M~
o
X
M~
20% !
I Q
(@V
0%

The Landscape Journal

Base: All members (730)
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Working with LI

Around two-fifths of members claim to have worked with the LI over the past
year — the same proportion who want to volunteer their time in the future

When working with the LI, members perceive a lot of value in it, though they
don’t always feel valued by the LI for doing so



Working with LI: Two in five members have worked
with the LI over the past year, mostly in supporting
education and membership processes

Q. In which of the following ways have you worked with the LI over the past 12 months?

Supporting the Education and Membership process _ 18%

Member of a branch committee or advisory group - 9%
Member of a committee or working group - 9%
Speaker/representative for LI to schools, universities,... - 9%
Delivered training and CPD events - 8%
Written technical information . 4%
Member of Advisory Council or Board of Trustees . 3%

Part of LI Ambassador programme . 3%

Other - 7%
wone ot avove - | o1

Base: All members (730)
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Working with LI: Of those who have worked with the
LI recently, members place great value in it, though
this value is not always felt to be appreciated by LI

Q. How much do you agree or disagree with each of the following:

M Strongly agree/ agree M Strongly disagree/ disagree B Don't know
[

T

The activities | help with make great use of my skills 63% 4% 5%

| know what is expected of me by the LI 61% 8% 3%

| receive thanks for the contribution | make 57% 11% 5%

| have more to give the Ll and its activities 50% 14% 2%
I | | | | | | | | | | | | | | | | | | | | | | | | | | | | I

| feel valued by the Landscape Institute 45% 17% 9

w

There needs to be greater induction and support for

(o) (0) (o)
the things | contribute to LI 17% 8%
I'd prefer to receive some benefits in return for the o o
time | give 32% 30%) 3%

| am asked to do too many things by the LI Js$Z3 54% 39

Base: All members who have worked with the LI over the last 12 months (288)
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Volunteering: detail

Scotland:

Q. Would you like to be involved with volunteering your 38% vs 20%

time to help deliver the activities of the LI in the future?
% Yes and no

N. Ireland*: 50% vs 50%

North West: 40% vs{26%

Midlands: 24% vs 48%

[ ) @
Wales*: 40% vs 27%
East Anglia: 45% vs 16%

38% 43% ndon: 49% vs 19%
: 48% vs 21%
25% 25% e

*Caution low base sizes, indicative results only

South West: 39%vs 23%
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